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HOW CAN BRANDS USE 
ONLINE?

• Emerged from classes with advertising agencies

• Great uses of online by traditional brands

• An overall framework for helping agencies and clients?

• Worked with students at Hyper Island to improve

• Very much a work in progress
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YOUR HELP NEEDED

• Would such a tool be useful?

• How do we use it to rate effectiveness?

• How do we use it with clients?

• What other tools can Hyper Island develop for the industry?


