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& Free!?
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Outline

® Pressures on price
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- ® Remember your toolbox
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Downhill all the way?

Content (and spec work) wants to be free
Digital agencies charge for time

Staff costs in digital are rising

Clients have no |dea how Iong thlngs W|II ;
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I'm gathering some quotes and general
feedback on my new website, please take the
time to read the following unfortunately long
winded email, and get back to me with some

prices (please don't ask what my budget is, I'd
i _’-,..;_,,L“‘__Ilke to know the best prlc you can do | for M

~ JA .' ‘- =


http://www.jonathanbriggs.com/other/how-does-one-begin-to-respond-to-this,729,AR.html
http://www.jonathanbriggs.com/other/how-does-one-begin-to-respond-to-this,729,AR.html

Get off at the fashionable end
of Oxford Street, drift into the

Step Into middle England’s

achingly cool technology hall best loved department store,
of London’s most happening stroll through haberdashery to
department store and view the audio visual department
this year’s must-have plasma where an awfully well brought
courtesy of the sound and vision up young man will bend over
technologist in the Marc Jacobs backwards to find the right TV
sandals /T go to dixons.co.uk for you [ZEREE to.d'x°"s'°°'“k
and buy it. and buy it.
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How much should | charge to
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Don'’t forget your toolbox
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insights, knowledge,
opportunities, improvements,
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Small changes can have big effects

Conversion 0.8%

Visitors
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Improve conversion or traffic!
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Small changes?

- Continuous journey from - Remove distractions
demand to action
* Increase persuasion
- Landing page improvements
- Maximise trust
- Checkout improvements
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Charging models

® Charge for views! (advertising)

® Charge for clicks? (search advertising)
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leading agency
dedicated to
paid search

(o 1 ﬂ“ 18
outsourcingtyour
PPC Marketing?

find out more -
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~ Discussion
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Twitter, LinkedIn, Facebook,
Vimeo, Delicious

- - -I ‘- e _‘ o A Ly IL - . " "_S 4 .- % . : et b '.~- - Q 4 A | - :ﬁ. » ":_-._C e L '.‘;.‘,'. -
'4 . N Nt i - o L ) e - w
T T V] A T T T " 7l VELTID - o et i) 5 VO oy s I« Wrs X i e (R = By o
. r - 1 . [P ) . P > ’ A 8 K n : : b - x - " s > & ¢
: s : . ’ .

) - P A M
- B 2 = »
- > i
A f aed 1 ) . 3 " .' -t- ‘: ‘-.‘-

Saturday, 17 October 2009



