Doing Business Online

~ Jonathan Briggs, Kingston University
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® The ecommerce landscape
® Jools for ecommerce
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UK Online Buyers-‘* and Penetration, 2008-2013
(millions and % of Internet users)

2008 2010 2011 2012 2013

'

Internet users 35.8 37.1 384 396 408
Online buyers . . 28.0 29.2 30.5 318

Oonline buyers % 3.6% 3.9% 4.1% 4.3% 4.5% 4.3%
change

Online buyers %
of Internet users

Note: ages 14+, *Internet users who have made at least one purchase
oni 01, oy fhl(‘ t."u f‘1\f Vear
Source: eMarketer, August 2009
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US B2C E-Commerce Sales, by Segment, 2008-2013
(billions and % change)
2008 2009 2010 2011 2012 2013
Retall e-commerce* 132.3 31318 351447 51639 51826 5201.4
Online travel** $95.3 (1) $92.6(1) $95.2(1) $102.8 $110.5 $117.7
B2C e-commerce $227.6 52243 S$S2399 $266.75293.153191

% change 5.2% 14%  69% 11.2% 99% 8.9%

0""‘0 numbers maj,f net add up Lo total due to rounding. *excliudes sales of
'f.,.. downloads and event ticke [S° **InCiges online 'f“o"‘: e and

':'1'"1'14;’9‘ i ”l'J INess ravel sales

Source eMarrketer ") ne 2009 (1) PhoCusWnght, "Oniine Travel Outiook
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Build a shop in Shopify
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Google Adwords
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Maximize revenue from your online content
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Affiliates & partnerships
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Link to Amazon or Endless Wamt mething th nds Feature any Amazon
products, your favorite and provides rich conte a self-contained onlin
destina scarch results, or an imeractive experien embedded directly w
any other page on Amazon. people visiting your web page? web page
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J Refer Clients to Shopify

Leam more Leaen moee Leen moee

When you join up as a Shopify Partner and refer clients to us
using your referral token, we'll track the revenue that store
generates and give a portion of it right back to you. You make W Ave OTERwn
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The Frequently Answered Questions page goes into more detai
on how the referral system works. Terms and Conditions of
the affiliate referral program are here
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Things for you to try

® Run your own Astore

® Run Adsense




Pitfalls and issues

® Shops need marketing
® Customers expect service
® Must stay within laws and regulations

® Taking payment is more complex than it
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Trends in ecommerce

® Mobile ecommerce
® |ntegrate online/offline: Click & collect

® |arge investment by major companies
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