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Shoppers spend 17p of 
every £ online

IMRG & Cap Gemini, July 08
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Build a shop in Shopify
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Google Adwords
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Affiliates & partnerships
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Things for you to try

• Run your own Astore

• Run Adsense

• Sign-up for affiliates

• Build your own Shopify store
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Pitfalls and issues

• Shops need marketing

• Customers expect service

• Must stay within laws and regulations

• Taking payment is more complex than it 
looks

• Small shops struggle to become big

• Without an audience you will make no 
money
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Trends in ecommerce

• Mobile ecommerce

• Integrate online/offline: Click & collect

• Large investment by major companies

• Social marketing

• Optimisation and testing
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Q&A
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